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WHAT’S IN
THIS KIT?



PREMIUM SHOW OPPORTUNITIES

$ ,500 $ $ $ $ $1,500

Tickets to
the show

How Many
Available?

Description

Sponsorship
Level

Price

Logo, name &
link on BIS Website

Logo on event
email marketing

Overnight rooms

Company name
listed on weekly show

announcements

Featured on BIS
website blog & social

media platforms

$1,500

Keynote Presentation
SponsorSponsors 

Show Floor Sponsor
Sponsor 

Premium Partner Level
Branding

Only Three Levels

Inside Front or
Back Page Cover

- Full Page Ad

Premier Banner &
Branding Opportunites

throughout the show

Company logo on
event signage

Company logo on
event signage

Company logo on
event signage

Company logo on
event signage

Company logo on
event signage

Company logo on
event signage

Preferred seating for 6 

1/2 page ad 1/2 page ad 1/2 page ad 1/2 page ad 1/4 page ad 1/4 page ad

Fifteen

Two One One One One

Four Four Four Four Four

Four Four Five

Exclusive logo
recognition throughout

the show

Exclusive logo
recognition throughout

the show

Exclusive logo
recognition throughout

the show

   Exclusive    Exclusive    Exclusive 

Premier Show Floor
Branding

Host our popular food 
& beverage options and
get premier exposure!

Host our Keynote and
get premier exposure!

Sponsor Sponsor

Advertising slot on
live video feed on

show floor

Color Ad in Show
Program Guide

Signage

Other

Four



Sponsorship Level

Price $6,500 $5,500 $3,500
Logo, name &

link on BIS Homepage

Logo on event
announcements

Company name listed on
Email marketing

Featured on BIS website blog
& Social Media Platforms

Prominent Logo exposure
at House of Blues 

Full page ad 1/2 page ad 1/4 page ad

Two Nights at the Marriott One Night at the Marriott

Eight Six Four

Eight Four Four

Color Ad in Show
Program Guide

Company Listing in Show
Program Guide

Hotel Night
Accommodations

Show Floor Badges

Party Tickets for

Wednesday, September 14TH

HOUSE OF BLUES KICK OFF PARTY SPONSORSHIPS

Platinum Party  Sponsor Gold Party Sponsor Silver Party Sponsor



SHOW PROGRAM ADVERTISING

AD EXAMPLES

SHOW PROGRAM ADVERTISING
Inside Front Cover ..................... $1075

Back Cover.................................. $1075

Full Page........................................ $875

Half Page....................................... $475

Bold Listing..................................... $50

SPECIAL DEAL
Advertising purchased in show book will alsobe featured 
in Membership Directory (PASS Directory) - BIS Edition 
and on our Live Social Media Feed displayed during BIS.

1

2

3

2

Bold ListingHalf Page AdFull Page / Cover Ad

1 3

AD EXAMPLES

2251

Full Page $

Half Page $

Quarter Page $

1

2
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SHOW PROGRAM ADVERTISING
Inside Front Cover ..................... $1075

Back Cover.................................. $1075

Full Page........................................ $875

Half Page....................................... $475

Bold Listing..................................... $50

SPECIAL DEAL
Advertising purchased in show book will alsobe featured 
in Membership Directory (PASS Directory) - BIS Edition 
and on our Live Social Media Feed displayed during BIS.

1

2

3

2

Bold ListingHalf Page AdFull Page /Cover Ad

1 3

AD EXAMPLES

2253

Quarter Page Ad

2
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The Baldy View Chapter is BIA’s voice in support of the 
Cadiz Water Project, a proposed new water supply project 
that illustrates how closely water supply and new home 
development are tied – not just because new homes 
require water, but also because both new home projects 
and new water projects can face organized opposition and 
daunting hurdles.

For over 20 years, Cadiz has been growing lemons, grapes, 
row crops and now hemp in the most unlikely of places: a 
particularly dry and barren stretch of the Mojave Desert 
o� old Route 66, midway between Barstow and Needles. 
In all, Cadiz owns 45,000 acres in the Mojave, making it 
the largest private landowner in San Bernardino County. 
On the 9,600 acres zoned for agriculture, crops flourish 
because of a long growing season, abundant sunlight … 
and water: Billions and billions of gallons of water, as 
much water as there is in Lake Mead, America’s largest 
reservoir with up to 20 million acre-feet in storage.   

A permit from San Bernardino County allows Cadiz to 
pump an average of 50,000 acre-feet of water a year from 
the Cadiz aquifer, which is enough to meet the needs of up 
to 400,000 people – if only if it wasn’t in the middle of the 
Mojave. Since 1998, Cadiz has been trying to secure the 
permits required to bring that water to Southern California 
to create a new, drought-proof and sustainable water 
supply. 

The mechanism is easy enough: Build a well field and 
a 43-mile pipeline to connect Cadiz to the Metropolitan 
Water District’s Colorado River Aqueduct. Once built, 
Cadiz would turn operations over to the water agencies 
participating in the project, who would operate the 
facilities and implement the required groundwater and 
environmental monitoring. When one of the agencies 

San Bernardino County’s 
Is Important to BIA – It’s the Housing/Water Connection

DESIGNING HOMES FOR YOUR SUCCESS
AND YOUR HOMEBUYERS’ DESIRES

DANIELIAN.COM

ARCHITECTURE PLANNING IDEAS

6800 Indiana Avenue, Suite 245, Riverside, CA 92506
951-781-1930 ext 121  .  dougg@rhala.com  .  www.rhala.com

Community Development Planning

Park Planning
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The Baldy View Chapter is BIA’s voice in support of the 
Cadiz Water Project, a proposed new water supply project 
that illustrates how closely water supply and new home 
development are tied – not just because new homes 
require water, but also because both new home projects 
and new water projects can face organized opposition and 

For over 20 years, Cadiz has been growing lemons, grapes, 
row crops and now hemp in the most unlikely of places: a 
particularly dry and barren stretch of the Mojave Desert 
o� old Route 66, midway between Barstow and Needles. 
In all, Cadiz owns 45,000 acres in the Mojave, making it 
the largest private landowner in San Bernardino County. 
On the 9,600 acres zoned for agriculture, crops flourish 
because of a long growing season, abundant sunlight … 
and water: Billions and billions of gallons of water, as 
much water as there is in Lake Mead, America’s largest 
reservoir with up to 20 million acre-feet in storage.   

A permit from San Bernardino County allows Cadiz to 
pump an average of 50,000 acre-feet of water a year from 
the Cadiz aquifer, which is enough to meet the needs of up 
to 400,000 people – if only if it wasn’t in the middle of the 
Mojave. Since 1998, Cadiz has been trying to secure the 
permits required to bring that water to Southern California 
to create a new, drought-proof and sustainable water 

The mechanism is easy enough: Build a well field and 
a 43-mile pipeline to connect Cadiz to the Metropolitan 
Water District’s Colorado River Aqueduct. Once built, 
Cadiz would turn operations over to the water agencies 
participating in the project, who would operate the 
facilities and implement the required groundwater and 
environmental monitoring. When one of the agencies 

buys, for example, 1,000 acre-feet of water from Cadiz, 
it would pass through the pipeline to the aqueduct, and 
they would then be able to take 1,000 acre-feet of water 
out of the MWD system, after paying MWD’s charges for 
transporting and treating it. (The aquifer also has capacity 
to store up to 1 million acre feet of water, so providing 
much-needed new water storage capacity is the second 
phase of the Cadiz project.) 

If the project isn’t built, the fresh, much-needed water 
will flow to saline dry lake playas at the base of the 
watershed, where it would become ten times saltier than 
the ocean and eventually evaporate away, never having 
been useful to a single plant, animal or person. The Cadiz 
plan conserves this water and puts it to beneficial use, 
keeping an incredible amount of fresh water from being 
lost to evaporation. Every year, just over 10 billion gallons 
of water is lost to evaporation from the dry lakes.  

The current Cadiz plan, revised in 2008 to ensure 
commitments to  environmentally sustainability, has an 
approved EIR, a groundwater management plan approved 
and enforced by San Bernardino County, and permission 
from the federal government to place its pipeline in a 
railroad right of way. It has prevailed in 12 separate court 
actions challenging the project, with not one word of 
the EIR being changed or a single additional study being 
required. 

Normally, that would mean the project would be built by 
now and would be delivering water to Southern California 
users who are worried as a second year of severe drought 
wracks the state. But challenges from the Sierra Club 
and other environmental groups, who oppose virtually all 
new water projects in California because they oppose the 
growth that water projects support, have put roadblocks in 

San Bernardino County’s Private Landowner
Is Important to BIA – It’s the Housing/Water Connection

FULL PAGE & COVER PAGE 
AD REQUIREMENTS
The size of the Show Program is 8.5” x 11” 

TRIM EDGE The edge where your ad will be cropped or 
trimmed at. 

BLEED If you want your color/image to fill all the way to the 
edge of the paper we need .125” bleed around all the edges 
(so add .25” to both height and width). For a full page ad 
that will be 8.75” x 11.25” 

SAFE ZONE This is the area where any logos or text are 

least 1/2 an inch (0.50 in) inside the trim edge. 

SIZE PROVIDED This is the size you will need to provide 
us with.

AD SPECIFICATIONS

FOR ALL ADS 

1. Supply high resolution JPG or Press Ready PDF documents 
2. All fonts must be embedded 
3. Images must be high-resolution (300 dpi or more) 
4. Entire ad must be in CMYK color space 
5. Ads will be accepted on CD or E-mail 

ADDITIONAL REQUIREMENTS FOR 
FULL/COVER PAGE ADS 

• Must be sized at 8.75” x 11.25” 
• Will be trimmed down (trim edge) to 8.5” × 11” 
• Keep text, logos or other graphics 0.5” away from the trim edge 

(inside the safe zone) 

8.5” X 11”
 
FULL PAGE / 
COVER PAGE

7.5” X 5”

For All Ads:

1. Supply high resolution JPG or Press Ready PDF 
documents

2. All fonts must be embedded
3. Images must be high-resolution (300 dpi or 

more)
4. Entire ad must be in CMYK color space
5. Ads will be accepted on CD or E-mail

Additional Requirements for 
Full/CoverPage Ads:

• Must be sized at 8.75” x 11.25”
• Will be trimmed down (trim edge) to 8.5” × 11”
• Keep text, logos or other graphics 0.5” away 

from the trim edge (inside the safe zone)

DEADLINE
Participant Kit & Print Ready Artwork for Show Book 
must be sent to dkennedy@biasc.org by October 9th

Final Trimmed Size

Safe Zone

Trim Edge Size Provided

8.75” X 11.25”
Size to provide (with bleed)

AD SPECIFICATIONS

The size of the Show Program is 8.5” x 11”

Trim Edge: The edge whereyour 
ad will be cropped or trimmedat.

Bleed: If you wantyour color/image to
all the way to the edge of the paper we 
need .125” bleed around all the edges (so 
add .25” to both height and width). For 
a full page ad that will be 8.75” x 11.25”

Safe Zone: This is the area where any 
logos or text are safe from being trimmed 

an inch  (0.50 in) inside the trim edge.

Size Provided: This is the size you 
will need to provide us with.

FULL PAGE & COVER PAGE 
AD REQUIREMENTS

Final Size & Size to Provide

4” X 11.25”
Final Size & Size 
to Provide

PORTRAIT 
HALF PAGE

3.875” x 5.125”
Final Size & Size 
to Provide

PORTRAIT 
QUARTER
PAGE

LANDSCAPE HALF PAGE

Size to Provide 
(2 options)

8.5” X 11”

FULL PAGE / 
COVER PAGE

7.5” X 5”

For All Ads:

1. Supply high resolution JPG or Press Ready PDF 
documents

2. All fonts must be embedded
3. Images must be high-resolution (300 dpi or 

more)
4. Entire ad must be in CMYK color space
5. Ads will be accepted on CD or E-mail

Additional Requirements for 
Full/CoverPage Ads:

• Must be sized at 8.75” x 11.25”
• Will be trimmed down (trim edge) to 8.5” × 11”
• Keep text, logos or other graphics 0.5” away 

from the trim edge (inside the safe zone)

DEADLINE
Participant Kit & Print Ready Artwork for Show Book 
must be sent to dkennedy@biasc.org by October 9th

Final Trimmed Size

Safe Zone

Trim Edge Size Provided

8.75” X 11.25”
Size to provide (with bleed)

AD SPECIFICATIONS

The size of the Show Program is 8.5” x 11”

Trim Edge: The edge whereyour 
ad will be cropped or trimmedat.

Bleed: If you wantyour color/image to
all the way to the edge of the paper we 
need .125” bleed around all the edges (so 
add .25” to both height and width). For 
a full page ad that will be 8.75” x 11.25”

Safe Zone: This is the area where any 
logos or text are safe from being trimmed 

an inch  (0.50 in) inside the trim edge.

Size Provided: This is the size you 
will need to provide us with.

FULL PAGE & COVER PAGE 
AD REQUIREMENTS

Final Size & Size to Provide

4” X 11.25”
Final Size & Size 
to Provide

PORTRAIT 
HALF PAGE

3.875” x 5.125”
Final Size & Size 
to Provide

PORTRAIT 
QUARTER 
PAGE

LANDSCAPE HALF PAGE

Size to Provide 
(2 options)

DEADLINE FOR ARTWORK & LOGOS IS: AUGUST TH

Print Ready Artwork for Show Book must be  
sent to llundrigan@biasc.org per above specifications
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Questions: email llundrigan@biasc.org or call 949.777.3854




