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WHY ATTEND BI S?

TESTIMONIALS

“BIS makes exhibitors a priority both on and off the floor with direct builder introductions, special invitations for 
business meetings, and social events with purchasing agents and decision-makers. There is no other trade show like it.”

Randall C, Richards

Executive Vice President, Reliable Wholesale Lumber, Inc.

“The BIASC team put us in the room with decision-makers, and we ended up securing three new large-scale contracts. 
We will never miss an opportunity to participate in BIS.”

Pete Ayon

Owner, P-Ayon Plastering Co.

1,000+ Attendees made 
up of Industry Leaders & 

Decision-Makers

Thousands of 
Business Opportunities

Transforming your high visibility into measurable opportunity.

The Building Industry Show 2026 is a BIASC members only event. 
To inquire about a special two-day event membership for non-members or 

about full membership with BIASC, please contact us at membership@biasc.

80+ Exhibitors  
Showcasing the Latest 
Products & Innovations

One Great 
Experience!

Access to 25+ Top  
Nation’s Builders at Largest 

Meet The Builder in SoCal
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WHAT’S IN THIS KIT?

•	 Sponsorship Opportunities

•	 Show Program Advertising Opportunities

•	 Advertising & Logo Spec Sheet
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Sponsorship 
Levels

Official 
Show 

Sponsor

Lunch 
Sponsor

Official 
Show 
Badge 

Sponsor

Official 
Lanyard 
Sponsor 

Official 
Show Bag 
Sponsor 

Scavenger 
Hunt 

Sponsor

Meet the 
Builder 

Sponsor

Coffee & 
Concession 

Sponsors 

Raffle 
Sponsor

Price $9,500 $4,050 $3,950 $3,200 $3,200 $2,950 $2,950 $1,950 $1,950

Benefits All sponsorship opportunities will include logo recognition on  all signage at BIS Show, 
on BuildingIndustryShow.com website, show emails, and digital kiosk onsite.

Addtional 
Benefits

Premium 
Exposure 

Throughout 
the Show 

and 
speaking 

opportunity 
on radio 

broadcast 
at show

Logo’d 
Lunch Ticket 

Provided 
to All 

Attendees

Logo 
Recognition 

on Each 
Attendee 

Badge

Sponsor 
to provide 

Logo’d 
Attendee 
Lanyards

Sponsor 
to provide 

Logo’d Show 
Bags for 

Attendees

Sponsor 
Logo on 

Scavenger 
Hunt Map 

Given to All 
Attendees

Sponsor 
Logo on 
Builder 
Project 
Packet 

provided 
to All 

Attendees

Host our 
popular food 
and beverage 

options on the 
show floor

Recognition 
throughout 

the day 
during raffle 

announcement 
on show floor

Sponsorships 
Available

Limit 2 Multiple Limit 1 Limit 1 Limit 1 Limit 2 Multiple Multiple Multiple

Tickets To 
The Show 

Floor
10 4 4 4 4 3 3 2 2

Tickets to 
Meet the 

Builder
1 1 1 1 1 n/a 2 n/a n/a

Tickets To 
PRE-Concert 

Party and 
Chicago & 

Styx Concert

1 1 1 1 1 1 1 1 1

Overnight 
Rooms

2 1 1 1 1 n/a n/a n/a n/a

Color Ad
 In Show 
Program 

Guide

Inside Front 
or Back Page 

Cover 
(Full Page 

Ad)

1/2 page 1/2 page 1/2 page 1/2 page 1/4 page 1/4 page 1/4 page 1/4 page

Logo included 
on post-

event email 
to all event 
attendees

✓ ✓ ✓ n/a n/a n/a n/a n/a n/a
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BIS SHOW  K IC K- O FF 
PR E - C O NC E RT  PART Y  AN D 
CHICAGO  & ST Y X C O NC ERT
AT  AC R ISUR E  A R E NA

“You’re 
the Inspiration” 

Sponsor

“The Best  of Times”
 Sponsor

“Come Sail Away”
Shuttle Sponsor

“Show Me the Way” 
Sponsor

“Hard Habit 
to Break” 
Sponsor

Price $5,000 $2,995 $2,595 $2,195 $1,495 

Sponsorships 
Available Multiple Multiple Multiple Multiple Multiple

Benefits All sponsorship opportunities will include logo recognition on  all signage at BIS Show, 
on BuildingIndustryShow.com website, show emails, and digital kiosk onsite.

PRE-Concert 
Party at Hotel &  
Concert Tickets

10
Includes (2) Drink tickets 

per attendee at the 
PRE-Concert Party 

6
Includes (2) Drink tickets 

per attendee at the 
PRE-Concert Party

4
Includes (1) Drink ticket 

per attendee at the 
PRE-Concert Party

3
Includes (1) Drink ticket 

per attendee at the 
PRE-Concert Party

2
Includes (1) 
Drink ticket 

at the 
PRE-Concert 

Party

Additional 
Benefits

Shuttle to Concert 
from Renaissance 
Esmeralda Hotel

Shuttle to Concert 
from Renaissance 
Esmeralda Hotel

Shuttle to Concert 
from Renaissance 
Esmeralda Hotel

n/a n/a

BIS Show 
Floor Tickets 4 2 2 2 2

Hotel Room on 
 Wed, Sept 2nd 

(excluding  
Resort Fee & 

Parking)

2 1 n/a n/a n/a
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AD EXAMPLES

SHOW PROGRAM ADVERTISING
Inside Front Cover  ..................... $1075

Back Cover  .................................. $1075

Full Page  ........................................ $875

Half Page  ....................................... $475

Bold Listing  ..................................... $50

SPECIAL DEAL
Advertising purchased in show book will also be featured 
in Membership Directory (PASS Directory) - BIS Edition 
and on our Live Social Media Feed displayed during BIS.

1

2

3

2

Bold ListingHalf Page AdFull Page / Cover Ad

1 3

AD EXAMPLES

2251

•	 Full Page		 $1,025

•	 Half Page		 $550

•	 Quarter Page		 $300

1

2

3

SHOW PROGRAM ADVERTISING
Inside Front Cover  ..................... $1075

Back Cover  .................................. $1075

Full Page  ........................................ $875

Half Page  ....................................... $475

Bold Listing  ..................................... $50

SPECIAL DEAL
Advertising purchased in show book will also be featured 
in Membership Directory (PASS Directory) - BIS Edition 
and on our Live Social Media Feed displayed during BIS.

1

2

3

2

Bold ListingHalf Page AdFull Page / Cover Ad

1 3

AD EXAMPLES

2253

Quarter Page Ad

2

8180 |  June 2021 |  June 2021Southern 
California BUILDER Southern 

California BUILDER

The Baldy View Chapter is BIA’s voice in support of the 
Cadiz Water Project, a proposed new water supply project 
that illustrates how closely water supply and new home 
development are tied – not just because new homes 
require water, but also because both new home projects 
and new water projects can face organized opposition and 
daunting hurdles.

For over 20 years, Cadiz has been growing lemons, grapes, 
row crops and now hemp in the most unlikely of places: a 
particularly dry and barren stretch of the Mojave Desert 
off old Route 66, midway between Barstow and Needles. 
In all, Cadiz owns 45,000 acres in the Mojave, making it 
the largest private landowner in San Bernardino County. 
On the 9,600 acres zoned for agriculture, crops flourish 
because of a long growing season, abundant sunlight … 
and water: Billions and billions of gallons of water, as 
much water as there is in Lake Mead, America’s largest 
reservoir with up to 20 million acre-feet in storage.   

A permit from San Bernardino County allows Cadiz to 
pump an average of 50,000 acre-feet of water a year from 
the Cadiz aquifer, which is enough to meet the needs of up 
to 400,000 people – if only if it wasn’t in the middle of the 
Mojave. Since 1998, Cadiz has been trying to secure the 
permits required to bring that water to Southern California 
to create a new, drought-proof and sustainable water 
supply. 

The mechanism is easy enough: Build a well field and 
a 43-mile pipeline to connect Cadiz to the Metropolitan 
Water District’s Colorado River Aqueduct. Once built, 
Cadiz would turn operations over to the water agencies 
participating in the project, who would operate the 
facilities and implement the required groundwater and 
environmental monitoring. When one of the agencies 

buys, for example, 1,000 acre-feet of water from Cadiz, 
it would pass through the pipeline to the aqueduct, and 
they would then be able to take 1,000 acre-feet of water 
out of the MWD system, after paying MWD’s charges for 
transporting and treating it. (The aquifer also has capacity 
to store up to 1 million acre feet of water, so providing 
much-needed new water storage capacity is the second 
phase of the Cadiz project.) 

If the project isn’t built, the fresh, much-needed water 
will flow to saline dry lake playas at the base of the 
watershed, where it would become ten times saltier than 
the ocean and eventually evaporate away, never having 
been useful to a single plant, animal or person. The Cadiz 
plan conserves this water and puts it to beneficial use, 
keeping an incredible amount of fresh water from being 
lost to evaporation. Every year, just over 10 billion gallons 
of water is lost to evaporation from the dry lakes.  

The current Cadiz plan, revised in 2008 to ensure 
commitments to  environmentally sustainability, has an 
approved EIR, a groundwater management plan approved 
and enforced by San Bernardino County, and permission 
from the federal government to place its pipeline in a 
railroad right of way. It has prevailed in 12 separate court 
actions challenging the project, with not one word of 
the EIR being changed or a single additional study being 
required. 

Normally, that would mean the project would be built by 
now and would be delivering water to Southern California 
users who are worried as a second year of severe drought 
wracks the state. But challenges from the Sierra Club 
and other environmental groups, who oppose virtually all 
new water projects in California because they oppose the 
growth that water projects support, have put roadblocks in 

San Bernardino County’s Largest Private Landowner
Is Important to BIA – It’s the Housing/Water Connection

DESIGNING HOMES FOR YOUR SUCCESS
AND YOUR HOMEBUYERS’ DESIRES

DANIELIAN.COM

ARCHITECTURE PLANNING IDEAS

6800 Indiana Avenue, Suite 245, Riverside, CA 92506
951-781-1930 ext 121  .  dougg@rhala.com  .  www.rhala.com

Community Development Planning

Specific Plans

Model Homes

Streetscapes

Park Planning

Athletic Field Planning

Inclusive Playgrounds

Skateparks

S H O W  P R O G R A M 
A D V E R T I S I N G
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DEADLINE FOR ARTWORK & LOGOS: JULY 31ST

FULL PAGE 
AD REQUIREMENTS
SIZE 8.5” x 11” 

TRIM The edge where your ad will be 
cropped or trimmed. 

BLEED If you want your ad to extend all the 
way to the edge of the paper we need .125” 
bleed around all the edges. For a full page ad 
with crops, that will be 8.75” x 11.25” 

SAFE ZONE  The safe zone is at least 0.50” 
inside the trim edge. Keep text, logos or 
other graphics away from the trim edge.

HALF & QUARTER PAGE 
AD REQUIREMENTS
SIZE Refer to right

KEYLINE Adding a black keyline around the 
ad so there is a border.

FILE READY 
1.	 Supply high resolution JPG or High 

Resolution PDF documents
2.	 All fonts must be embedded
3.	 Images must be high-resolution (300 dpi)
4.	 Print Ready Ads must be  

sent to lsalgado@biasc.org per above 
specifications

8.5” X 11”
 
FULL PAGE / 
COVER PAGE

7.5” X 5”

For All Ads:

1.  Supply high resolution JPG or Press Ready PDF  
documents

2.  All fonts must be embedded
3.  Images must be high-resolution (300 dpi or 

more)
4.  Entire ad must be in CMYK color space  
5.  Ads will be accepted on CD or E-mail

Additional Requirements for 
Full/Cover Page Ads:

•  Must be sized at 8.75” x 11.25”
•  Will be trimmed down (trim edge) to 8.5” × 11”
•  Keep text, logos or other graphics 0.5” away 

from the trim edge (inside the safe zone)

DEADLINE
Participant Kit & Print Ready Artwork for Show Book 
must be sent to dkennedy@biasc.org by October 9th

Final Trimmed Size

Safe Zone

Trim Edge Size Provided

8.75” X 11.25”
Size to provide (with bleed)

AD SPECIFICATIONS

The size of the Show Program is 8.5” x 11”  

Trim Edge: The edge where your 
ad will be cropped or trimmed at.  

Bleed: If you want your color/image to 
all the way to the edge of the paper we 
need .125” bleed around all the edges (so 
add .25” to both height and width). For 
a full page ad that will be 8.75” x 11.25”

Safe Zone:  This is the area where any 
logos or text are safe from being trimmed 

an inch  (0.50 in) inside the trim edge.

Size Provided:  This is the size you 
will need to provide us with.

FULL PAGE & COVER PAGE 
AD REQUIREMENTS

Final Size & Size to Provide

4” X 11.25”
Final Size & Size 
to Provide

PORTRAIT 
HALF PAGE

3.875” x 5.125”
Final Size & Size 
to Provide

PORTRAIT 
QUARTER 
PAGE

LANDSCAPE HALF PAGE

Size to Provide 
(2 options)

8.5” X 11”
 
FULL PAGE / 
COVER PAGE

7.5” X 5”

For All Ads:

1.  Supply high resolution JPG or Press Ready PDF  
documents

2.  All fonts must be embedded
3.  Images must be high-resolution (300 dpi or 

more)
4.  Entire ad must be in CMYK color space  
5.  Ads will be accepted on CD or E-mail

Additional Requirements for 
Full/Cover Page Ads:

•  Must be sized at 8.75” x 11.25”
•  Will be trimmed down (trim edge) to 8.5” × 11”
•  Keep text, logos or other graphics 0.5” away 

from the trim edge (inside the safe zone)

DEADLINE
Participant Kit & Print Ready Artwork for Show Book 
must be sent to dkennedy@biasc.org by October 9th

Final Trimmed Size

Safe Zone

Trim Edge Size Provided

8.75” X 11.25”
Size to provide (with bleed)

AD SPECIFICATIONS

The size of the Show Program is 8.5” x 11”  

Trim Edge: The edge where your 
ad will be cropped or trimmed at.  

Bleed: If you want your color/image to 
all the way to the edge of the paper we 
need .125” bleed around all the edges (so 
add .25” to both height and width). For 
a full page ad that will be 8.75” x 11.25”

Safe Zone:  This is the area where any 
logos or text are safe from being trimmed 

an inch  (0.50 in) inside the trim edge.

Size Provided:  This is the size you 
will need to provide us with.

FULL PAGE & COVER PAGE 
AD REQUIREMENTS

Final Size & Size to Provide

4” X 11.25”
Final Size & Size 
to Provide

PORTRAIT 
HALF PAGE

3.875” x 5.125”
Final Size & Size 
to Provide

PORTRAIT 
QUARTER 
PAGE

LANDSCAPE HALF PAGE

Size to Provide 
(2 options)
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Static Image — $250 
Displayed in the rotating digital display loop.

•	 Screen Size: 55” H x 35” W (Vertical Display)

•	 Image Resolution: 2160 × 3840 pixels

•	 Video Resolution: Minimum 1080 × 1920 pixels

•	 Orientation: Vertical (9:16)

•	 Formats: High-resolution image (PNG/JPG) or video (MP4)

5-Second Video — $500 
Short motion graphic or video advertisement.

15-Second Video — $1,000 
Extended video spot for greater brand exposure.

1

2

3

D I G I T A L  D I S P L A Y 
A D V E R T I S I N G

HIGH-IMPACT DIGITAL ADVERTISING ACROSS THE SHOW FLOOR
Promote your brand on large digital screens placed in high-traffic areas throughout the show floor and event spaces, reaching 
thousands of industry professionals at BIS.

*Need help designing your ad? Our team can assist with creative development for an additional fee. Contact us for details.

ADVERTISING OPTIONS: SPECIFICATIONS:
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DESIGNED BY

Expect the Unexpected

QUESTIONS:

Exhibitor Sales/Sponsorship/Membership:
Tyler Bennett | tbennett@biasc.org | 760.217.2671

Lisa Meadows | lmeadows@biasc.org | 949.777.3849
Ron Majorino | rmajorino@biasc.org | 949.294.3513

Registration/Events:
Laura Salgado | lsalgado@biasc.org | 949.777.3861
Christen Carter | ccarter@biasc.org | 949.777.3854

The Building Industry Show 2026 is a BIASC members only event. 
To inquire about a special two-day event membership for  

non-members or about full membership with BIASC,  
please contact us at membership@biasc.org


